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Mo’ Money, Mo’ Projects 
 
 
HATTIESBURG – USMNEWS.net reporters continue to wade through stacks of newly-
acquired documents pertaining to USM’s, and former USM president Martha Saunders’, 
relationship with Idgroup of Pensacola, a consulting firm headed by long-time Saunders 
associate, Mona Amodeo.  As this new report was being put together, documentation indicating 
that USM had spent more than $500,000 in Mississippi taxpayers’ dollars on Idgroup services 
has been made public via USMNEWS.net reporting.  This story details new documentation that 
has come to light, indicating that Amodeo’s Idgroup was again commissioned by Saunders to 
produce a video for USM. 
 
The letter below, from Idgroup to USM, shows that the Amodeo-led company entered into 
another venture with USM in the spring of 2011.  This particular project involved some radio 
and television commercial work for the Gulf Coast division of USM (USMGC). 
 

 



The project above was budgeted at $23,500, an amount that Charmaine Williams 
(Schmermund), a member of the USM public relations department, requisitioned on behalf of 
Frances Lucas, the Vice President for USMGC, and the daughter of current USM interim 
president Aubrey Lucas.  The purchase order at the bottom of this page indicates that Idgroup 
was indeed paid the $23,500.  
 

 
 

 
 

Some of the details of this particular project are, to sources at least, amusing.  The insert below 
shows that Frances Lucas approved the script for the female voice over, and may have even 
disapproved, rightly so to sources, of the “daydreaming” portion of the dialogue.  Still, sources 



add that it appears as though officials in the Saunders administration were given ample time, 
and piles of taxpayer funds, to live out their fantasies of being a Dreamworks (Hollywood) 
mogul. 

 

 
 

The insert at the top of the next page shows that what USMNEWS.net reporters refer to as a 
quick project appears to have been developed by Idgroup for sale to USM.  In this case, that 
appears to be the development of web space for one year of hosting the new commercial spot.  
Of course, there was a fee involved.  That was a relatively small $450, as the payment 
requisition below shows. 
 

 



 
 

As expected, the above requisition was followed by a USM purchase order, authorizing 
payment of the $450 to Idgroup.  This payment raises the total in this report to $23,950. 

 

 
 

Finally, a bizarre episode from Sept-2011 was discovered in the latest document dump, also 
involving Amodeo’s Idgroup.  USM apparently needed some software and support, although 
for reasons not specified in official documents.  A quote for these software products and 



support services was obtained on 26-Sept-2011 from Elliott Data Systems, Inc., a software firm 
based in Memphis. 
   

 
 

EDS’s quote included charges of $3,500, $1,135, $170.25, and $899.70 for 4 different software 
products, and $4,250 for installation and training.  The total came to $9,954.95.  However, in a 
quote dated one week earlier (see insert at top of next page), on 19-Sept-2011, Idgroup, a public 
relations/image consulting firm, specified amounts of $3,500, $1,135, $170.25, $899.70, and $3,200, 
respectively.  Thus, Idgroup’s total of $8,904.95 bested EDS by $1,050, which is the difference in 
the installation and training quotes.  Although this is, at last, evidence of a competitive bidding 
process involving Idgroup, it is not, as sources point out, likely to have been one involving 
competing bids for public relations work, as one would expect.  In this case, Idgroup somehow 
trounced a data systems/software firm in a competition for a data systems/software contract.  
Clearly, as sources indicate, one should assume that Saunders gave Idgroup the nod, and very 
likely in a process wherein (1) Idgroup had access to EDS’s bid, (2) Idgroup never actually 
performed the specified installation and training, and (3) USM could have easily provided for 
itself, saving $3,200 in installation and training fees for Mississippi taxpayers. 
 
This story (above) adds another $8,900 to this report’s total, which is now $32,850.  If added to 
the total from an earlier story, USM managed to funnel at least $547,000 to Idgroup from 2007 to 
2012.  Is there more to come?  Stay tuned.     

 



 


